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1. Brief Introduction  

The analysis is part of the activities under the project “Transnational educational network for 

young people- new technologies and entrepreneurial thinking in the field of tourism”, with the 

acronym TRANS-EDU-NET, funded under the Balkan-Mediterranean Programme. Partners 

from four countries – Bulgaria, Greece, Albania and FYRoM have spotted an opportunity to 

overcome common challenges on the labour market in the field of tourism by fostering the 

entrepreneurial thinking of young people. By analyzing the curricula in all partner countries, the 

project aims to map the educational needs in the field of tourism and assess the vocational 

educational systems.  

The current analysis aims to assess the curricula related to entrepreneurship in the field of 

tourism as it focuses on the needs and challenges of students. Therefore, the target group of the 

study is young people between 16 and 30 years, who are learning subjects in the field of tourism 

or related industries: students at vocational educational institutions and/or universities, in which 

some of the subjects in direction “Tourism” are being taught. Secondly, the taught curricula at 

secondary schools and higher education institutions and their results have been examined. Lastly, 

a common review of the strategic documents and policies, which concern the matters of the 

youth entrepreneurship in tourism, have been summarized.  

The analysis has the following structure: description of the methodology used, assessment of the 

current state of the curricula from point of view of the strategic documents in the field and the 

formal educational institutions. An analysis of a survey conducted online among VET students 

has identified important recommendations for the vocational education system, training content 

and teaching methods. A SWOT analysis gives an overview of the needs and opportunities for 

the curricula development. As a result, a Transnational Curricula in 4 fields will be prepared by 

the contribution of all partners. 
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2. Methodology  

The current analysis is divided into two sections: on one hand, the current state-of-the-art of 

curricula in the field of entrepreneurship in tourism has been examined. For this purpose, 

secondary data from available public documents, registers and information materials (including 

strategic documents) have been summarized, which allow to present a complete picture of the 

curricula and their applicability regarding the real condition of the labour market needs.  

On the other hand, an initial research among young people studying or already graduated tourism 

or similar subjects has been conducted. It evaluates the state of the curricula and the potential for 

development of entrepreneurial activities in the field of tourism from the point of view of 

students using a questionnaire elaborated for the purposes by Partner 2 – AULEDA. During 

December 2017 – January 2018 the questionnaire was distributed online and direct face to face 

to young people for all partners. It was sent to young people who are being educated or trained in 

the tourism sector, students that are attending a bachelor, or master degree in different tourism 

fields, students that are attending a Vocational education and training (VET) in different fields of 

tourism. The questionnaire is anonymous, the respondents are between 16 and 30 years old and 

all received replies outside this group, are excluded from the analysis. 

 

3. Overview of strategic documents  

As educational subject, tourism in Bulgaria is being taught in 58 institutions at secondary school 

level and 25 at university level, with more than 540 centers for professional education issuing 

diplomas for a profession or part of a profession in various tourism subjects.1 Each year between 

2000 and 2200 students receive university degree in the subject “Sports, tourism and 

hospitality”.2 

                                                           
1 Centres for professional education register. National agency for vocational education and training. Official website. Available at: 

https://www.navet.government.bg/bg/registar-na-tsentrovete-za-profesiona/ accessed 13.3.2018   

2 Number of graduates per educational degree and fields. National Statistical Institute. Official website, available at: 

http://www.nsi.bg/bg/content/3405/%D0%B7%D0%B0%D0%B2%D1%8A%D1%80%D1%88%D0%B8%D0%BB%D0%B8-

%D0%B2%D0%B8%D1%81%D1%88%D0%B5-
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For the past 9 years, since statistics is available, 11 610 persons have received a professional 

qualification and another 21 934 – are qualified for part of a profession in the Centers for 

vocational education in the fields of “Hotels, restaurant and catering” and “Travel, tourism and 

leisure.”3  

The topic of the youth entrepreneurship in the field of tourism is an object of policies at least in 

four directions: youth, business, education, unemployment. Moreover, youth represents an 

interest for synchronized and multisectoral policies, respectively strategic documents at 

European, national, regional and local level. Every Bulgarian municipality has a strategic 

document for development, which concerns also youth issues. Youth enjoys the protection from 

the Bulgarian and European legislation through a special Law on Youth, strategies and action 

plans, which are coordinated by the Ministry of Youth and Sport as well as from the relevant 

municipalities and a Regional Governor.  

 

A detailed review can be found in the National Strategy for Youth 2010-2020.4 The document 

highlights the increased pursuit of youth towards independence and autonomy but also their 

actual social and economic dependence on parents. A trend for the decreasing number of young 

people in the country, especially at the age 15-19 and 20-24, is also indicated. The share of 

young people living in big cities is also serious as only one third of them are living in villages 

and this number is decreasing. The elevated levels of emigration among youth are a main 

challenge. A necessity of publicity and recognition of the non-formal education as prevention of 

the early dropping out of the educational system and as way to increase the potential for 

professional realization of that youth group with a low interest in studying is pointed out as a 

solution. The difficult entering into labour market of young people (in comparison with their 

                                                                                                                                                                                           
%D0%BE%D0%B1%D1%80%D0%B0%D0%B7%D0%BE%D0%B2%D0%B0%D0%BD%D0%B8%D0%B5-%D0%BF%D0%BE-

%D0%BE%D0%B1%D1%80%D0%B0%D0%B7%D0%BE%D0%B2%D0%B0%D1%82%D0%B5%D0%BB%D0%BD%D0%BE-

%D0%BA%D0%B2%D0%B0%D0%BB%D0%B8%D1%84%D0%B8%D0%BA%D0%B0%D1%86%D0%B8%D0%BE%D0%BD%D0%BD%

D0%B0-%D1%81%D1%82%D0%B5%D0%BF%D0%B5%D0%BD-%D0%B8-%D1%82%D0%B5%D1%81%D0%BD%D0%B8-

%D0%BE%D0%B1%D0%BB%D0%B0%D1%81%D1%82%D0%B8-%D0%BD%D0%B0, accessed 15.3.2018   

3 Statistics of educated. National agency for vocational education and training. Online resource, available at: 

https://www.navet.government.bg/bg/statistika-na-obuchenite-litsa/ accessed 13.3.2018   

4 Ministry of Youth and Sport (Official website). National Youth Strategy, 10.03.2018. 

http://mpes.government.bg/Pages/Documents/Strategies/default.aspx   
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European peers) is caused by their low practical experience in a working environment and the 

late start of their career. This forces young people to start the first offered to them job and the 

employers have almost no willingness to invest in the professional qualification of their staff. 

Despite of the willingness of Bulgarian youth to develop their own business, the levels of 

entrepreneurship among young people are low in comparison with neighboring countries. There 

is a boom of the ICT in the last decade but the opportunities for professional consulting and 

orientation of young people as well as their awareness on entrepreneurial opportunities are 

limited. This problem is especially strong in the small settlements where access to non-formal 

education is strongly limited.  

 

Improvement of the educational setting, especially in the vocational education, increasing of the 

opportunities for internships and apprenticeship are indicated as a main task of the Strategy. 

Encouraging the economic activity of young people is pointed out as a main operational aim as 

well as the involvement of entrepreneurs in the integration of young people into the labour 

market. The promotion of youth entrepreneurship is a main task of the strategic document.  

The increases in the quality in opposition to quantity of the Higher Education and its 

synchronization with the European educational standards has been indicated as a challenge in the 

Strategy for the Development of the Higher Education 2014-20205 , where the condition of 

Higher Education has been defined as not enough modernized and not complied with the needs 

of the labour market, which is also the reason why more and more young people are looking for 

education abroad. Geographical and social barriers, including also the strong ethnical shaping of 

small settlements, are hampering the training of young people, which justifies the necessity of 

more flexible, effective and cheap training methods. In comparison with the common European 

development, the digital and distant training forms remain complementary and lagging and the 

lifelong learning opportunities are insufficient, not diverse enough and unpopular.  

 

                                                           
5 Strategy for the Development of Higher Education in the Republic of Bulgaria for the Period 2014-2020. Portal for public consultations. 

Electronic resource, available at: http://www.strategy.bg/StrategicDocuments/View.aspx?Id=962 accessed on 15.03.2018   
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The Strategy for Development of the Vocational Education and Training 2015-20206 indicates 

that in spite of the sufficient number of vocational educational institutions in the country, they 

are situated mainly in regional centers and teach curricula complied mainly with the specifics of 

the economy in the concrete place. Despite of the damping or closing of certain industries, VET 

institutions continue with their teaching, which means that there is a decrease in their -practical 

application. This leads to a decrease in the applicability of the acquired qualification outside the 

tight local market and a reflux of young people willing to continue their education. Influenced by 

the demographic crisis, which is especially visible in small settlements, classes become smaller. 

It is necessary to stimulate dual training (compatible with work) in popular professions and it 

should be done through an effective communication with the investment potential in the regions. 

The increase of the qualification of the trainers as well as the enhanced use of ICT in training 

and/or education have been identified as a future measure.  

 

The strategic aim to reach European levels of entrepreneurship, which is a part of the National 

Strategy for Promotion of the Small and Medium-sized Enterprises 2014-20207, points out as an 

urgent measure namely the increase of youth initiative until 2020. According to the document 

Bulgaria is among the last countries in the EU in the fields “Skills and Innovations”. It is 

necessary to create programs for start-ups with a target group “Youth”. It is especially important 

to increase the awareness on the opportunities for funding in the field of entrepreneurship 

through European, operational or other financing mechanisms.  

The review of the strategic documents shows that the main challenges, which the current project 

is addressing are already identified, known, but remain unsolved for many years. The main 

suggested measures for overcoming the early dropping out of the educational system, low levels 

of professional realization of young people, low levels of entrepreneurship and others, are also 

addressed by the TRANS-EDU-NET initiative.  

                                                           
6 National Agency for Vocational Education and Training (Official Website). Strategy for the development of vocational education and training 

in the Republic of Bulgaria for the period 2015-2020. Accessed on 16.03.2018 https://www.navet.government.bg/bg/strategiya-za-razvitie-na-

profesional/   

7 Ministry of Economy. (Official Website). National Strategy for supporting small and medium enterprises 2014-2020. 25.02.2018 

https://www.mi.government.bg/bg/themes/nacionalna-strategiya-za-nasarchavane-na-msp-v-balgariya-2014-2020-small-business-act-11-285.html   
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According to the registers of the Ministry of Education and Science, the number of the 

institutions in the system of the pre-school and school education, where subjects in the field of 

tourism are being taught (including hospitality and restaurant management), and colleges is 578- 

respectively 20 colleges and 37 vocational high-schools. 13 of them are in Sofia and the rest are 

geographically distributed, covering the places with most developed tourism industries such as 

Burgas, Varna, Plovdiv, Veliko Tarnovo, resorts like Velingrad, Bansko, Sunny beach and 

others. There is almost no popular tourist destination in the country, which is not preparing 

professional staff for their needs.  

 

The situation with the Higher Education sector is similar: a specialty related to tourism is being 

offered at 25 Higher Education Institutions. 6 of them are in the capital and the rest 11 are 

situated in regional cities. Logically, there are no universities in small settlements and this refers 

to almost all educational directions. This is a barrier for young people from small settlements to 

study at university- they must travel for the lectures or go to live on rent, which seriously 

increases the family costs. Such additional costs would inevitably jeopardize the opportunity for 

development of entrepreneurship by students in the field of tourism among tourism students 

because of the necessity of investment capital for starting up a business.  

 

According to a ranking in priority direction “Tourism” of the Rating System of the Higher 

Education Institutions in Bulgaria, Sofia University “St. Kliment Ohridski” takes the first place, 

followed by the University of Economics- Varna, South-West University “Neofit Rilski”, New 

Bulgarian University, International Business School- Botevgrad and 9 more institutions9.  

 

It seems that there is no direct dependence between the extent to which the university is 

specialized in teaching economic specialties, including tourism, and its position in the ranking. 

                                                           
8 The data is from December 2017 and include institutions from pre-school and school education as well as vocational and private colleges.  

Ministry of Education and Science, registers. Electronic resource, available at: http://89.252.196.217/Schools/search visited on 24.01.2018   

9 Rating system of the Higher Education Institutions in Bulgaria. Ministry of Education and Science. Ranking for vocational direction “Tourism” 

for 2017. Electronic resource, available at: http://rsvu.mon.bg/rsvu3/#RankingPlace:YFFfXEZcUmlcTkxK, visited on 24.01.2018   
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With its overall performance, the multispectral Sofia University is significantly ahead of the next 

one with 10 points. The difference is mainly due to the indicators “Learning setting”, “Prestige” 

and “Realization on labour market and regional importance”, where Sofia University is leading 

with a significant difference in front of the rest of the universities.  

 

If Sofia University’s performance is good, then it is a positive trend that in the most important 

for the purposes of the research factor, which is related to the curricula, “Learning process”10, 

several universities are offering almost the same quality of education. University of Economics- 

Varna, South-West University “Neofit Rilski” and the University of Food Technologies- Plovdiv 

have 54-58 points for the last year. It can be concluded that the best curricula and tourism 

education are disseminated at several places in the country.  

 

On the other hand, the huge differences in the ratings of the educational direction “Tourism” and 

related industries and the most perspective direction in this moment “Informatics and Computer 

Sciences” should be noted. The general rating and the realization levels in the latter are several 

times higher.  

 

Those data illustrate the main challenges in front of the vocational education in the country: the 

number of educational institutions in the different vocational directions are high enough but their 

quality is disputable. There are several main universities, which are offering a satisfactory level 

of the curricula, but it is difficult for the rest of the Higher Education Institutions to reach their 

results. The levels of professional realization after graduation are also low in general. 

Geographical location and bad infrastructure are making the access to vocational education 

difficult for young people, who are not living in the settlement, where the institution is situated.  

To better analyze the state-of-the-art of the curricula in the field of tourism, its practical 

applications have been analyzed from the point of view of the students. 

                                                           
10 The indicator “Realization on the labour market and regional importance” is purposefully not analyzed here because it is complex and is not 

directly related to entrepreneurship   
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Education system in Albania has undergone numerous changes designed to modernize the 

curriculum, develop wider system capacities, expand access to compulsory education, and align 

national policy objectives with European and international frameworks. Education system 

structure in Albania is comprised by pre –primary education, basic education that comprising by 

primary and lower secondary levels (5+4), upper secondary levels, 3 years, the options are either 

academically oriented gymnasiums or vocational education and training (VET) program. 

Albania’s higher education system includes: universities, academies, professional colleges, 

higher professional colleges. There are 35 universities in Albania from witch 15 are public 

universities and 25 are private universities. Studies in higher education are organized at three 

successive levels: bachelor, master and doctorate. The bachelor level is organized in study 

programs comprising 180 ECTS and lasting for 3 years, while the master’s level is organized in 

study programs with 120 ECTS and a normal duration of 2 years, or 60 ECTS with a normal 

duration 1 year. Doctorate level studies are entirely academic and are based on scientific research 

and independent creative activities. This level is organized in study programs of a duration of at 

least 3 years with organized studies comprising 60 ECTS. (Low of Higher Education 2015, LHE 

2015) 

Albania has become a signatory to a number of international and European covenants, 

conventions and recommendations directly or indirectly impacting the country’s education 

sector. Major conventions and agreements including the Bologna Declaration (signed in 2003); 

EU candidate status (granted in 2014); and Convention on the Rights of Persons with Disabilities 

(ratified in 2013) for example, provide a supra-national normative framework for Albania’s 

educational reforms.  

In Albania Education system, study curriculum in tourism is not very development. Public 

universities in Albania offer 7 (seven) study curriculum in tourism (bachelor level). Specifically 

Tourism Management is offered by University of Vlora, Shkodra, and Korca. Curricula study in 

Hotel and Restaurant Management, Management of Culture Tourism, Management of 

Archeological Tourism, are offered by University of Durres. Tourism study curricula in master 
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degree are less, specifically are oriented toward Tourism Management, University of Tirana and 

Entrepreneurship in Tourism, University of Vlora. 

Tourism study curricula in institutions of higher education are organized in 5 disciplines, 

Discipline of general formation; Discipline of characterizing formation of program; Similar 

or/and integrating discipline with characterizing disciplines; Disciplines chosen by students; 

Formative activities for foreign language skills, computer training, internships. 

Population under the age of 30 represents about 30% of the total population in Albania. 

Meanwhile, the age group (15-30 years old) account for about 25% of the total population 

(INSTAT, 2018). Although the overall level of youth education in Albania is growing rapidly, 

there are still challenges to overcome. There are no jobs available for young people with 

secondary education, but the problem is further escalated for young people with higher education 

who do not have much employment opportunities in line with their level of expertise. In order to 

increase the quality of education by adapting to the needs of the market, it is necessary to 

undertake an in-depth review of the curriculum, strengthening the teaching standards, increasing 

the number of young people who have completed vocational education and training. 

However, overall, the level of education of young people in Albania has been increasing and 

decreasing. There is an increase in youth enrollment in universities, from 122,000 for the 2009-

2010 academic year to 146,756 for the year 2015-16. About 173,819 students were enrolled 

during 2013- 2014, which is the highest number in recent years. 112,093 is the number of 

students enrolled for the academic year 2017-2018. (INSTAT 2018). 

Vocational education in Albania is oriented towards service professions such as economy, 

management, hotel, tourism and ICT. Vocational education consists of 53 schools out of which 9 

are private. There are 2354 students enrolled in professional hotel tourism schools. In addition to 

professional secondary schools there are also 30 vocational training centers. 
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School / academic year 2012-13 2013-14  2014-15 2015-16 2016-17 

Enrolled in education 

     Total: 719,509 704,782 665,994 622,156 596,624 

 

     In basic education: 

     In primary 198,897 195,720 188,371 179,564 174,836 

In Lower secondary 191,940 181,354 175,037 163,935 153,264 

In Upper secondary: 154,425 151,937 140,042 130,380 127,114 

In Gymnasium 130,137 124,619 112,775 104,952 101,995 

In Vocational 24,288 27,318 27,267 25,428 25,119 

In Post- secondary non tertiary 1,686 1,952 2,017 1,521 1,803 

In Tertiary 172,561 173,819 160,527 146,756 139,607 

Source of information: Administrative data from Ministry of Education Sport and Youth 

The reduced number of student enrollment at all levels of education related to socio-economic 

factors, youth emigration to other European Union countries or USA for educational purposes 

and employment, reducing the number of births, economic impossibility. (INSTAT 2018). To 

reduce the movement of young people towards international countries, some measures have been 

taken at the national level.  

In support of the Law on Tourism in Albania, a Tourist Entrepreneurship Fund has been 

established which provides direct financial assistance to small and medium-sized enterprises that 

develop their activity as tourism ventures in accommodation facilities of rural type, agro tourism 

and traditional culinary services of the area. 

The National Strategy for Development and Integration 2014-2020 (NSDI) - sets out an 

integrated approach for the socio-economic development of the country as well as for EU 

integration. The impact that this strategy requires is in 3 perspectives: first, greater economic 

growth through labor market growth, education strengthening - including vocational education 

and training, volunteering - and minimizing the informal economy. Second, it aims to transform 

economic growth into social welfare by investing in public services that help incorporate 

cohesion and quality of life. The third axis of the strategy is based on empowering governance, 

democracy and the parameters of the law of law. 
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The Employment and Skills Strategy 2013-2020 aims to build a more educated and capable 

workforce according to the needs of the labor market, as well as the creation of more space for 

jobs. The priority policies identified are: a) strengthening employment opportunities through 

effective labor market policies; b) Provide quality education and training and training of young 

people and adults; c) promoting social inclusion and territorial cohesion; and d) strengthening the 

governance of the labor market and the qualification system. 

National Action Plan for Youth 2015-2020 - is the plan within the NSDI strategy that targets the 

specific social and economic needs of young people. Since youth comprise 1/3 of the population 

and about 40% of the workforce in the country, the action plan aims at designing indirect 

policies for the full integration of young people into the health, education, social work scheme 

and political participation so that they become active members of society in all respects 

On the other hand, it is necessary to create an enabling environment for the development of start-

ups in tourism and self-employment, the development of entrepreneurial skills and the 

facilitation of obtaining credits. It is important not only to create more start-up funds for young 

entrepreneurs, but also to make efforts to promote these schemes for all young people living in  

the territory of Albania. VET seems to be a promising opportunity to develop the skills and 

competencies of young people in line with market needs. It is important to develop curricula in 

the field of tourism to promote entrepreneurship and to make this sector more attractive to young 

people. Since Albania is a tourist site and provides income from tourism, study curricula should 

be oriented to those areas that are lacking. 
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4. Assessment of the curricula in the field of tourism in Bulgaria 

 

A survey, that reached more than 200 students educated in the field of tourism, was conducted in 

order to map the opinion of the youngsters. The received completed questionnaires from young 

people between 16 and 30 years old are 40 in total as the average age of the respondents is 18.8, 

the youngest respondent is 17 years old and the oldest one- 30 years old. (Fig.1). the females 

dominate among the participants and represent in total 35 from all answers. Most questions were 

mandatory and there was a possibility to select the option “I can’t answer” or to add with “other” 

but it has been rarely used. 

 

 

 

Figure 1: Age of respondents  
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The questions targeted several 

topics such as demographic 

information, educational degree 

and specialty, attitudes towards 

entrepreneurship and previous 

work experience as well as 

assessment and recommendations 

for the curricula. 

 

 

Figure 2: Level of education (Question 3) 

Firstly, a positive trend considering 

the broader educational picture in 

the country, should be recorded. A 

high percentage of the students are 

willing to work namely in the field 

of their education- tourism. 

Moreover, they have not dealt with 

seasonal or low-paid activities such 

as restaurants and bars but with 

activities requiring more skills. 

Despite their low average age, 15 of 

the respondents have already gained 

experience as employees in the field of tourism before graduating university.  After the 
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graduation of a secondary vocational school, they have already acquired their first practical 

experience, which is related to their education.  

Figure 3: Employment experience in the field of tourism (Question 4) 

 

The respondents have diverse 

experience, most often as animators at 

hotels (8 participants), receptionists, 

marketing or customer service 

specialists, or tourist guides. 

 

 

Figure 4:  Areas of experience 

(Question 5) 

Considering the low average age, it 

is not surprising that only three 

respondents are entrepreneurs and 

one of them is studying a specialty 

in the field of entrepreneurship (Fig. 

5). This is a case of a family-run 

business and the concrete 

respondent has indicated that he/she 

has a relative who is an 

entrepreneur, too.  

Figure 5: Entrepreneurship in the 

field of tourism (Question 6) 
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Figure 6: Family members as 

entrepreneurs (Question 7) 

 

Only 4 young people have relatives 

with similar experience and the 

probability for them to decide to 

continue working in this direction is 

very high (Fig. 6). The presence of 

a family experience in the field of 

entrepreneurship would inevitably 

make it easier for young people to 

acquire this attitude.  The influences 

of family members and the role of parents’ example play a significant role in defining the career 

path of young people. In the absence of a close example with experience in tourism 

entrepreneurship young people should receive this idea from outside and acquire a positive 

attitude towards it through external sources or secondary socialization: school, friends, external 

examples, which is most often absorbed through media and new forms of digital communication. 

Considering the low levels of family entrepreneurial experience, the analysis indicates that only 

14 out of 40 respondents would like to realize themselves potentially as tourism entrepreneurs 

after their graduation (Fig. 7). 
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Figure 7: What would you like to do after completing your studies? (Question 9) 

 

It is not possible to deny that the availability of family knowledge about craft refinements and 

parental support in the initiative would be very difficult to compensate from the curricula of the 

formal education. The traditional in Bulgaria apprenticeship practice, which young people are 

conducting at the companies of family relatives, can be partly compensated through playing real 

working situations during the education, traineeships and other working settings. In the first 

place, it is necessary that theoretical knowledge is relevant to the good practices of 

entrepreneurship. 

Most of the respondents prefer the security of wage labour, despite its potentially much lower 

income, than the realization of an own idea and investing in it. Young people might not be 

confident enough in their capabilities, because of their age, or just have still not invented the 

idea, which should be implemented. Young people have been asked to choose from some options 

the main barriers, which demotivate them to realise themselves as entrepreneurs in the field of 
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tourism. For each statement they have selected the extent to which they agree with it and add 

another option, if applicable.  

 

Figure 8: “If you prefer being employed rather than being a tourism entrepreneur, what are the 

reasons for this?” (Question 10) 

 

Analysing the data from the graphic above, it can be highlighted that the reasons are rather 

connected with an internal attitude for looking for more security and avoiding risks, despite the 

lower income. This attitude is directly related to the profile of Bulgarian youth, who rely on 

security from external factors and parental support much more and until a later age in 

comparison with their European peers. For example, Bulgarian young people leave their parents’ 

home average 3.3 years later11 and start working later than the average age for doing this in the 

European Union.12 The reasons for this could be the mentality and traditions of societies but also 

                                                           
11 Eurostat: Estimated average age of young people leaving the parental household by sex, electronic resource, available at: 

http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=yth_demo_030&lang=en, visited on 24.01.2018 

 

12 The levels of employment for 2016 among the young people between 15 and 19 years old are 3,7 % for Bulgaria and  for the EU they are 15,5 

%, which means that working youth in this age are 4,19 times less in Bulgaria. In the upper age limit (20-24 years old) the situation is improving 

http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=yth_demo_030&lang=en
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the educational structures of the different countries and, respectively, the level of acquired 

qualification, and the policies for stimulation of young people and their self-dependence (for 

instance scholarships, low interest rate loans for students and young people, youth dormitories 

and accommodation, etc.). 

Furthermore, the lack of information about the opportunities for entrepreneurship in tourism has 

been rarely pointed out as a reason for young people not to look for realization in this direction, 

which most probably means that education and new communication technologies have 

accomplished their informational function. Young people are not worried that they will not 

receive parental support. This corresponds to the image of the very caring and supporting their 

children up to a late age, Bulgarian parent. Few of the respondents indicate personal negative 

experience or have been influenced by others’ experience, which can be explained with their age.  

It occurs that the main reasons, for which young people from the survey are not willing to realize 

themselves as entrepreneurs, but prefer to be employed in the field, are on the one hand, related 

to their personal preference to security and comfort but, on the other hand, with the problems and 

insecurity of the environment, in which they should develop. 18 of the respondents agree that the 

need of a permanent and profitable source of income is a reason not to want to become 

entrepreneurs. 19 out of 28 respondents agree with the statement that being a worker and not an 

entrepreneur in tourism is more comfortable and includes less risks. It seems that the education 

they have gained up to this moment (here it should be mentioned that most of the respondents  

still have no completed bachelor’s degree but rather a vocational school) has not influenced them 

to have and follow a concrete plan about their future development.   

Still, young people obviously perceive the development of own tourism business as a progress in 

the career development and away to increase their incomes and receive recognition13 but would 

                                                                                                                                                                                           
up to 33, 6 % working Bulgarians against 50, 6% for the EU, which means that working Europeans are 1, 5 times more than working Bulgarians 

at this age. In the group of the oldest youth (25-29) in Bulgaria 64,7 % of them are working against 73,2 % for the EU, which shows that 

Bulgarian young people enter into labour market later than the average for the EU. Eurostat: Youth employment by sex, age and educational 

attainment level, electronic resource, available at: http://appsso.eurostat.ec.europa.eu/nui/submitViewTableAction.do, visited on 24.1.2018 

 

13 The majority of respondents agree with those statements in their answers to the question “If you decide on becoming an entrepreneur in the 

field of tourism, what the reasons for that would be?” which contained different options for the respondents to approve them. 

http://appsso.eurostat.ec.europa.eu/nui/submitViewTableAction.do
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hardly decide on that step. It leads to the conclusion that alternative methods are necessary to 

create a real concept for doing business in tourism and inspire them with confidence that it is 

worth the efforts.  

Another reason for the low levels of popularity of entrepreneurship in tourism among the 

respondents is the concern about economic problems in starting up a business - again two thirds 

agree with this statement. It already corresponds with the common market trend in the country- 

unstable and regionally-polarized growth.14 Connecting the three suggestions, with which young 

people most often agree: “Necessity of a permanent and profitable income source”, “It is more 

comfortable and has less risks” and “Economic barriers in starting up a business”, it can be 

summarized that respondents perceive doing a business in the field of tourism as a difficult, risky 

and problematic activity. They are rather reluctant to engage in it because they see other secure 

and profitable alternatives, which involve almost no risk and guarantee them more personal 

freedom. Only one respondent has selected the option “Other” to indicate that he/she wants to 

acquire more experience before starting up own business, which excludes the possibility that 

early age and lack of self-confidence have a negative impact on the entrepreneurship attitudes of 

most young people.15 

Those, who would like to become 

entrepreneurs, have classified the 

hospitality industry as the most 

preferred sector for development, 

                                                           
14 Although the main indicator for the development of the economy, GDP, is increasing in the last years, huge differences in eco nomic conditions 

and market labour could be observed in the different regions. Here it should be clarified that data for the place of living of respondents have not 

been gathered and because of the strong differences in the regional development of the country it cannot be stated that young people’s 

impressions are objective and based on the market setting in the region, where they are living and would develop business, and what influenced 

their assessment. As an illustration, the levels of unemployment for 2016 can be consulted: 3,8 % and an average annual salary 15 658 BGN in 

the capital, and in North-West region, which is the poorest region in the EU, in Vidin, unemployment is 16,3 % and the average annual salary is 

half of the amount in Sofia. 

National Statistical Institute. Regional statistics. Electronic resource, available at: 

http://www.nsi.bg/bg/content/11409/%D0%BE%D0%B1%D0%BB%D0%B0%D1%81%D1%82-

%D0%B2%D0%B8%D0%B4%D0%B8%D0%BD, visited on 24.01.2018 г. 

 

15 Just 6 people are worried by their inability to endure stress in business-making and those who are afraid of failure are also not a significant 

number, which shows very high levels of self-confidence considering the age, lack of qualification and insecurity of such initiatives. 

http://www.nsi.bg/bg/content/11409/%D0%BE%D0%B1%D0%BB%D0%B0%D1%81%D1%82-%D0%B2%D0%B8%D0%B4%D0%B8%D0%BD
http://www.nsi.bg/bg/content/11409/%D0%BE%D0%B1%D0%BB%D0%B0%D1%81%D1%82-%D0%B2%D0%B8%D0%B4%D0%B8%D0%BD
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followed by starting-up a Travel agency or Tourist agency (Fig. 9).  

 

Figure 9: What will be the most preferred sector for the entrepreneur? (Question 12) 

 

The next group of questions is related to young people’s assessment of the curricula in tourism, 

including their practical application towards the development of entrepreneurial abilities and 

recommendations on methods and techniques they consider as most appropriate.   

A significant majority of the respondents discover disadvantages in the curricula, which should 

educate entrepreneurial qualities: Ar. 

70% of all participants (28 participants) 

agree or totally agree with the statement 

that curricula need to be changed to 

reach the aim. The respondents agree 

that the curricula contribute to the 

acquisition of skills and qualities, which 

are at the root of good entrepreneurship, 

and almost nobody denies this 

contribution.  

 

Figure 10: Do you think that the curriculum needs changes to being able to enhance 

entrepreneurial abilities among students? (Question 13) 

The summary of the number of agreeing and totally agreeing respondents shows the following: 

30 of the participants believe that the curricula develop their creativity and innovative potential; 

27 young people reckon that the programmes stimulate the desire for working and 26- flexibility; 

27 respondents share the opinion that the curricula develop high self-esteem and 26 participants 

think that they stimulate initiatives for increasing of skills; according to 27 respondents, they are 
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result-oriented and 21 young people consider that the curricula improve the capabilities for 

influencing others. The qualities, which are being acquired throughout the years of training, are 

mostly confidence (27 agree), optimism (29), problem-solving skills (26), risk-taking skills (23), 

strong will (25), time management skills (23). 

Young people approve the curricula in tourism and entrepreneurship. This vision stands out 

against the common idea about the quality of the Bulgarian vocational education, according to 

which, most young people are enrolling into it just because of the diploma and with the idea of 

its low applicability.16 

Still, young people remain critical about their curricula and have ideas on the improvement of 

their education. They have probably discovered in the initial stage of their education, similarly 

with experienced entrepreneurs, that the education will not fully prepare them for the labour 

market and for developing a private business successfully. 

Some important techniques, which the curricula should use to prepare successful entrepreneurs, 

have been identified. Respondents could indicate those, which are currently in use and those, 

which they recommend or complement with other possibilities. It occurs that almost all main 

techniques are already a part of the curricula. For instance, business simulation games and 

psychological consultations can be most seldom observed. Here, unfortunately, it is not possible 

to assess the quality, with which those techniques are being applied and acquired but for the 

purposes of the analysis, it will be accepted that in general most of them are available. 

It is more useful to compare which techniques are evaluated as useful and which ones as 

unnecessary from the students’ point of view and this can be seen in the graphic below.  

                                                           
16 In the resume of their research in 2015 the Institute for Market Economy summarizes that learners at vocational schools decrease with 26 % for 

the last 14 years (valid for Bulgaria and Europe). The Institute explains this with the view that it leads to low-paid and not prestigious labour. 

Still, the conducted research shows that vocational educations and specialists graduated secondary education have a serious role on labour 

market, comprising more than 1/3 of the country’s work-force. Institute for Market Economy, “Vocational education and employment. 

Advantages, weaknesses, opportunities and threats”, September 2015, electronic resource, available at:  

http://ime.bg/var/images/VocationalEducation-Employment.pdf, visited on 24.1.2018. 

http://ime.bg/var/images/VocationalEducation-Employment.pdf
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Figure 11: “What kind of methods/techniques teaching are offered in your study curricula and 

what would you suggest as the most appropriate for gaining the qualities of an entrepreneur?” 

(Question 15) 

 

Projects and assignments, which are the most frequently used educational practice, prove to be 

least popular. Case study and structured curricula are also among the traditional pedagogical 

methods, which do not have a huge popularity. Business games are those, which seem to be most 

missing in the educational programmes but are highly assessed by students. Psychological 

consultations are also highly approved and are seen as an already acquired learning practice. 26 

respondents have chosen the option “other”, which means that they would add the ir own 

suggestions of techniques that are not listed in the questionnaire. Some note that practical 

education is still missing and, especially, the knowledge sharing, and practical examples gained 

by already realized themselves entrepreneurs. According to the respondents, education has the 
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strongest influence on the development of entrepreneurial activities in the field of tourism. 

Young people identify to a much greater extent “market and objective factors” as important for 

engaging in tourism entrepreneurship. For instance, good qualification is followed by availability 

of resources and capital liquidity, work permission, to a lesser extent the environment and 

government policies and eventually subsidies in the field. At the expense of this, “soft” factors 

such as influence of family and friends, previous negative experience, concerns about failure 

have much smaller influence for the examined group. Young people’s underestimation of 

external factors such as corruption, traditionalism in society as well as the initial social status of 

the entrepreneur, are representing potential risks. It can be stated that in spite of the integration 

into the EU and the enhanced mobility and modernisation in last years, the Bulgarian society is 

still with rather traditional and conservative mind-set17 and not every innovative idea could be 

successfully implemented, even in ideal conditions such as opportunities for capital investments. 

This means that good knowledge of the psychology and attitudes of potential users of the 

innovative idea should be integrated into the curricula. Knowledge of society and users’ 

behaviour should be studied equally with market and economic mechanisms. 

 

 

 

 

 

 

 

                                                           
17 Research center Trend provides similar data in a survey about values of the Bulgarians, which was conducted in October 2017. Some of the 

important statements on the topic of entrepreneurship are that a big part of Bulgarians is distrustful towards rich people and success depends more 

on acquaintances with the right people rather than on hard work. 

Research center Trend, “Research on the value attitudes of Bulgarians”, electronic resource, available at: 

https://rctrend.bg/project/%D0%B8%D0%B7%D1%81%D0%BB%D0%B5%D0%B4%D0%B2%D0%B0%D0%BD%D0%B5-

%D0%BD%D0%B0- visited on 10.02.2018 

https://rctrend.bg/project/%D0%B8%D0%B7%D1%81%D0%BB%D0%B5%D0%B4%D0%B2%D0%B0%D0%BD%D0%B5-%D0%BD%D0%B0-
https://rctrend.bg/project/%D0%B8%D0%B7%D1%81%D0%BB%D0%B5%D0%B4%D0%B2%D0%B0%D0%BD%D0%B5-%D0%BD%D0%B0-
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Surprisingly, the majority (over 57%) of students consider that the existing curricula is focused 

on development of entrepreneurship in the field of tourism, but still a ar. 20% are not quite sure 

and cannot give a concrete answer. 

 

 

 

Figure 12: Does the existing curricula focus on entrepreneurship in tourism? (Question 18) 

 

As a disadvantage in the current curricula, young people indicate to the greatest extent the 

necessity of adaptation of the training content to the development of entrepreneurship. It is also 

of the same importance to learn about success stories and practical experience from first hand, 

namely through interaction with entrepreneurs. The agencies for entrepreneurial development are 

a vital assistant in the professional path of future entrepreneurs. The less identified need, 

according to the students, is adding new training content with new subjects and tasks. (Fig. 13). 
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Figure 13: “What additional elements can you add to your study curriculum by evaluating them 

with a scale of 1 to 5?” (Question 19) 

 

Innovative topics, which could potentially be added to the curricula in entrepreneurship, have 

been suggested to young people and they had to evaluate if the addition of each one of them is 

needed and to what extent or to propose their own topics. Although all proposed options are 

widely approved among respondents, several of them are, especially, highly approved. Again, 

those are the so called “success stories” or studying entrepreneurial cases of successes (and 

failures), which have already been mentioned: 32 respondents consider them as important or very 

important. Business games (marked as important by 31 young people) as well as elaboration of 

business plans (32) are also popular practices. To a lesser extent but again with high popularity, 

young people assess studying marketing (24), finances/ human resources (29) and government’s 

role in entrepreneurship (26). Complying with the labour market and business conditions, young 

people have complemented the list with the necessity of studying foreign languages, 

management skills, business culture and ethics. 

In general respondents agree (70%) 

that the current curricula develop 

practical business skills among 

students - 28 agree and 12 disagree 

with this statement (Fig. 14).  

 

Figure 14: Does the curricula develop 

the skills of doing business? (Question 

21) 
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Over 67% of the participants agree that 

the curricula educate students in 

tourism business management against 

ar.13% of disagreeing (Fig. 15) 

 

 

 

Figure 15: Does the curriculum 

educates students how to manage a 

business in the field of tourism? 

(Question 22) 

 

 

Regarding the factors, which allow young people to start a tourism business on their own, it can 

be concluded that they discover no problems in the external setting. They agree to the greatest 

extent that their education enables them to start up a business (67.5% of the participants), as well 

as family support (67.5%) and even surprisingly their incomes (67.5%).  The support of friends 

and society is also evaluated as a favourable condition. They аre a bit more sceptical about 

environmental factors but still most of them (52.5% respondents) share the opinion that they 

allow the development of a tourism enterprise. 

The only external factor, for which most of the respondents (40%) think that it is not allowing 

them to engage independently in tourism business, are governmental policies. Young people are 

either not sufficiently informed on the funding opportunities or other types of promotion of youth 

entrepreneurship in the field of tourism, or they do not consider them as enough encouraging. 
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The young people’s negative assessment of governmental policies at this early stage of their 

professional development must be perceived as a challenge. It is necessary to conduct an 

additional research on youth’s level of awareness on the possibilities for public support, on the 

level of real effectiveness of those policies and, finally, on the extent to which the unwillingness 

to take risks and the already analysed factors have an impact on the development of youth  

entrepreneurship in the field of tourism. 

SWOT- analysis for the development of curricula  
 

Strengths Weaknesses 

  Respondents have good knowledge 

on the opportunities for 

entrepreneurship in tourism; 

 Young people feel confident about 

their abilities in doing business in 

tourism;  

 Entrepreneurship has a rather positive 

image and is perceived as prestigious;  

 Young people have a positive attitude 

towards innovative educational 

practices; 

 The main and key components of 

tourism are a part of the curricula, 

they should just be adapted and built 

up; 

 Legislation and strategic documents 

provide а good base for development 

of youth entrepreneurship 

 Curricula do not provide a good view 

on the entrepreneur’s activity; 

 Almost no practical preparation of the 

students; 

 Young people prefer security and 

stability of their incomes after 

graduation instead of taking risks;  

 Young people underestimate the 

opportunities for securing an initial 

capital; 

 The importance of the environment, 

where young people will potentially 

start-up a business, is underestimated; 

 Low quality of the vocational 

education in the field 
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Opportunities Threats 

 Compensation of the inequality of the 

educational opportunities in 

comparison with small settlements 

through digital and distant 

training/educational tools; 

 Development of free, tailor-made and 

short profiled courses; 

 Searching for and clarification of the 

numerous opportunities for funding of 

projects; 

 Better acquisition of European funds 

for youth entrepreneurship; 

 Clarification of the opportunities for 

receiving youth scholarships; 

 Compensation of the impossibility to 

combine studying and working with 

shorter and distant 

training/educational forms; 

 Analysing and adapting education to 

the real needs of the tourism industry; 

 Searching for meetings and interaction 

with entrepreneurs, adding their 

stories to the curricula; 

 Searching for synchronization 

 Demographic situation- stable trends 

for   emigration, ageing of the 

population and depopulation of small 

settlements in the country; 

 Excessive self-confidence among 

youth may lead to underestimation of 

risks during the establishment of a 

business in tourism; 

 The lasting dependence of young 

people on their parents and family 

decrease their own initiative; 

 Weak preparation of young people 

about the importance and condition of 

the social attitudes; 

  Good knowledge of foreign 

languages, which is essential to the 

tourism business;  

 Instability and regional economic 

differences; 

 Social distrust towards people, 

developing business; 

 Material barriers for independent life 

among youth (high rents, 

unfavourable loan conditions, etc.) 
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between local tourism specifics and 

market needs; 

 Building up on the good legislative 

base for supporting youth 

entrepreneurship in the field of 

tourism with coordinated and 

consistent actions 
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5. Assessment of the curricula in the field of tourism in Greece 

First age group 

Figure 1 presents the frequency variation of the age of 30 young people from first group, i.e. 16-

19 years old, while most of the respondents were men (Figure 2). 

 

Figure 1: Frequency variation of young people from first group, aged 16-19 years old. 

 

Figure 2: The frequency of respondents’ gender of the first group of young people. 

Most of the participating respondents to the questionnaire, how belonged to the group aged from 

16-19 years old, attended or had finished general school (high school) (Figure 3). 
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Figure 3: The frequency of education level of 30 young people aged 16– 19 years old. 

Twenty percent of the respondents had work experience in the tourism sector (Figure 4).   

 

Figure 4: Frequency of answers to the question “Do you have employment experience in the 

field of tourism?” from 30 young people, aged 16 – 19 years old.  

Only two out of thirty were entrepreneurs in the tourism sector (Figure 5). 
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Figure 5: Frequency of answers from 30 young people aged 16 -19 years old to the question 

“Are you an entrepreneur of any business in the field of tourism?” 

Most of the respondents believe that the available capital validity had the greatest impact for the 

development of entrepreneurship activities in the tourism sector (Figure 6). 

 

Figure 6: Frequency of answers from 30 young people, aged 16 – 19 years old, to the selection 1 

(Capital Validity) of question 17 (“Assess the impact of the capital validity to the development 

of entrepreneurship activities in tourism”). 
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Six out of 10 respondents said that the interaction with entrepreneurs was at least an important 

element that they could add to study curricula (Figure 7). 

 

Figure 7: Frequency of answers given from young people, aged 16- 19 years old, to the selection 

2 (More interaction with entrepreneurs) of question 19 (“What additional elements can you add 

to your study curriculum by evaluating them with a scale of 1 to 5?”. 

The number of young people considered that study curricula developed the skills of doing 

business was not much more from that number of young people who thought otherwise (Figure 

8). 
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Figure 8: Frequency of answers from 30 young people, aged 16-19, to the question “Do you 

think that the study curriculum develops the skills of doing business to the students?” (Question 

21). 

Eleven out of twenty-one answers from respondents, clarified that the thriving market did not 

favor job finding and did not encourage young people to choose paid jobs instead of 

entrepreneurship in tourism (Figure 9). 

 

Figure 9: Frequency of answers from young of people, aged 16-19, to the selection ‘The thriving 

market favors job finding and encourages young people to choose paid jobs instead of 

entrepreneurship in tourism’ of the 24th question. 

Second age group 

Concerning the processing of the replies of the second age group to the questionnaire, the 

following elements were revealed. Figure 10 presents the frequency variation of the age of 40 young 

people, while most of the respondents were men (Figure 11).  
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Figure 10: Frequency variation of young people age. 

 

Figure 11: The frequency of respondents’ gender. 

Most of them had a satisfactory level of education, because 36% had graduated from 

Professional Center, while 32% had a Bachelor’s degree (Figure 12).  
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Figure 12: The frequency of education level of 40 young people, aged 20 – 30 years old. 

Seventy percent of the respondents had no work experience in the tourism sector, while only 8% 

were entrepreneurs in the field of tourism (Figure 13 and Figure 14 correspondingly).  
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Figure 13: The frequency of answers to the question “Do you have employment experience in 

the field of tourism?” from 40 young people, aged 20 – 30 years old.  

 

Figure 14: Frequency of answers from 40 young people aged from 20 -30 to the question “Are 

you an entrepreneur of any business in the field of tourism?” 

The available capital validity had the greatest impact for the development of entrepreneurship 

activities in the tourism sector, according to respondents (Figure 15).  

 

Figure 15: Frequency of answers from 40 young people, aged 20 – 30 years old, to the selection 

1 (Capital Validity) of question 17 (“Assess the impact of the capital validity to the development 

of entrepreneurship activities in tourism”). 
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Seven out of 10 respondents said that the interaction with entrepreneurs was an important 

element that could be added to study curricula (Figure 16). 

 

Figure 16: Frequency of answers given from young people, aged 20- 30, to the selection 2 (More 

interaction with entrepreneurs) of question 19 (“What additional elements can you add to your 

study curriculum by evaluating them with a scale of 1 to 5?”. 

The most of young people, aged from 20-30, thought that the study curriculum could develop the 

skills of doing business (Figure 17). 

 

Figure 17: Frequency of answers from 40 young people, aged 20-30, to the question “Do you 

think that the study curriculum develops the skills of doing business to the students?” 
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Eleven out of twenty-one answers from respondents, clarified that the thriving market did not 

favor job finding and did not encourage young people to choose paid jobs instead of 

entrepreneurship in tourism (Figure 18). 

 

Figure 18: Frequency of answers from young people, aged 20-30, to the selection ‘The thriving 

market favors job finding and encourages young people to choose paid jobs instead of 

entrepreneurship in tourism’ of the 24th question. 
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6. Assessment of the curricula in the field of tourism in Albania 

 

 

Figure 1: Level of Education  

To assess the needs of young people for education in the field of tourism and to assess the 

curricula study in tourism have been taken in the study, young people that belong different ages, 

from 16 to 28 years old. 60% of respondents are male and have different levels of education, 

41.25% of respondents are pupils of vocational school, 27.5 % are students attending bachelor in 

tourism, and 16.25% are students that have a master degree in tourism, 11.25% are pupils that 

attend general school, and 3.75% attend a professional center in tourism. (fig1) 

 

Figure 2. Employment experience in the field of tourism 
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62.9 of respondents don`t have an employment experience in the field of tourism, and only 

37.4% have an employment experience. 60 % of them that have an employment experience have 

been waiters, 26.6% tourism manager, 6.67% in marketing and 6.67% in finance. (Fig2 and fig 

3) 

 

Figure 3. Areas of experience in employment in tourism 

 

Figure 4. Are you an entrepreneur of any business in the field of tourism? 

92.59% of respondents aren`t entrepreneur of any business in the field of tourism, while 7.41% 

of them are entrepreneurs. (Fig4) 
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Figure 5: Percent of family member that are entrepreneurs of any business in the field of tourism 

83.95% of respondents don`t have a family member entrepreneur in the field of tourism, while 

16.05% have. (Fig 5) 

 

Figure 6. Sectors in which respondents or their family members are entrepreneurs in tourism. 

Respondents or their family members are entrepreneurs in hospitality 38.4% of them, restaurant 

30.7%, bar 7.7%, touristic agency 15%, and 7.6% are entrepreneurs in other field of business. 

(Fig 6) 
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Figure 7. The percentage of young people who think of being employed or being entrepreneurs in tourism. 

33% of young people think to be employed in tourism, 29% of them to become entrepreneurs in 

tourism, 22% think to be employed regardless the field, and 14% have other thinks. (Fig 7) 

 

Figure 8: The impact of the bad experience of other businesses in the desire of young people to be employed. 

18.5% of young people are strongly agree that the bad experience of other businesses is the 

reason to be employed and not to be entrepreneurs in tourism, 18.5% of them are agree, 32% are 

undecided, 22.2% are disagree, and 8.6% are strongly disagree.  
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Figure 9: The impact of low risk and comfort in the desire of young people to be employed and not to be entrepreneurship in tourism 

12.3% of young people are strongly agree that the low risk and comfort is the reason to be 

employed and not to be entrepreneurs in tourism, 34.5% of them are agree, 33% are undecided, 

7.4% are disagree, and 12.35% are strongly disagree. 

 

Figure 10: The impact of economic problems to start a business in the desire of young people to be employed and not to be entrepreneurs in 

tourism. 

25.93% of young people are strongly agree that the economic problems to start a business is the 

reason to be employed and not to be entrepreneurs in tourism, 30.8% of them are agree, 32.1% 

are undecided, 6.17% are disagree, and 4.94% are strongly disagree. (Fig 10) 
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Figure 11: The impact of family resistance to start a business in the desire of young people to be employed and not to be entrepreneurs in 

tourism. 

6.17% of young people are strongly agree that the family resistance to start a business is the 

reason to be employed and not to be entrepreneurs in tourism, 22.2% of them are agree, 45.6% 

are undecided, 17.2% are disagree, and 6.64% are strongly disagree. (Fig 11) 

 

Figure 12: The impact of fair of failure in business in the desire of young people to be employed and not to be entrepreneurs in tourism. 

12.35% of young people are strongly agree that the fair of failure in business is the reason to be 

employed and not to be entrepreneurs in tourism, 25.9% of them are agree, 34.57% are 

undecided, 14.81% are disagree, and 12.35% are strongly disagree. (Fig 12) 
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Figure 13: The impact of having a constant profitable source of money in the desire of young people to be employed and not to be 

entrepreneurs in tourism. 

17.28% of young people are strongly agree that having a constant profitable source of money is 

the reason to be employed and not to be entrepreneurs in tourism, 41.98% of them are agree, 

30.86% are undecided, 8.64% are disagree, and 1.23% are strongly disagree. (Fig 13) 

 

Figure 14: The impact of inability to keep business pressure in the desire of young people to be employed and not to be entrepreneurs in 

tourism. 

3.7% of young people are strongly agree that the inability to keep business pressure is the reason 

to be employed and not to be entrepreneurs in tourism, 22.22% of them are agree, 32.1% are 

undecided, 25.93% are disagree, and 16.05% are strongly disagree. (Fig 14) 



 

49 

 

 

Figure 15: The impact of lack information on tourism opportunities in the desire of young people to be employed and not to be entrepreneurs 

in tourism. 

8.6% of young people are strongly agree that the lack of information on tourism opportunities is 

the reason to be employed and not to be entrepreneurs in tourism, 25.93% of them are agree, 

27.16% are undecided, 20.99% are disagree, and 17.285% are strongly disagree. (Fig 15) 

 

Figure 16: The impact of bad experience on entrepreneurship in the desire of young people to be employed and not to be entrepreneurs in 

tourism. 

6.25% of young people are strongly agree that the bad experience on entrepreneurship is the 

reason to be employed and not to be entrepreneurs in tourism, 7.5% of them are agree, 35% are 

undecided, 25% are disagree, and 26.25% are strongly disagree. (Fig 16) 
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Figure 17. The impact of unhappy with previous work in decision to be an entrepreneur in tourism.  

7.41% of young people are strongly agree that unhappy with previous work is the reason to 

decide to be an entrepreneur in tourism, 3.7 % are agree, 30.8% are undecided,18.5% are 

disagree, and 39.5% are strongly disagree.(Fig17) 

 

Figure 18. The impact of desire to make money in decision to be an entrepreneur in tourism.  

739.5% of young people are strongly agree that the desire to make money is the reason to decide 

to be an entrepreneur in tourism, 44.4% % are agree, 8.64% are undecided, 7.41% are disagree. 

(Fig 18) 
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Figure 19. The impact of fear of unemployment in decision to be an entrepreneur in tourism. 

4.94% of young people are strongly agree that the fear of unemployment is the reason to decide 

to be an entrepreneur in tourism, 28.4 % are agree, 35.8% are undecided,13.5% are disagree, and 

17.28% are strongly disagree.(Fig19) 

 

Figure 20. The impact of policies and government schemes in decision to be an entrepreneur in tourism. 

6.17% of young people are strongly agree that the policies and government schemes are reasons 

to decide to be an entrepreneur in tourism, 27.16 % are agree, 38.27% are undecided,18.52% are 

disagree, and 9.88% are strongly disagree.(Fig20) 
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Figure 21. The influence and encouragement by family, friends and relatives in decision to be an entrepreneur in tourism. 

23.46% of young people are strongly agree that the influence of family friends and relatives are 

reasons to decide to be an entrepreneur in tourism, 29.63 % are agree, 25.93% are undecided, 

16.05% are disagree, and 4.94% are strongly disagree.(Fig 21) 

 

 

 

Figure 21. The impact of progress in career in decision to be an entrepreneur in tourism. 

53.09%% of young people are strongly agree that the progress in career is the reason to decide to 

be an entrepreneur in tourism, 22.22 % are agree, 23.46% are undecided, 1.23% are 

disagree.(Fig21) 
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Figure 22. The impact of previous experience in decision to be an entrepreneur in tourism. 

17.28% of young people are strongly agree that the previous experience are reasons to decide to 

be an entrepreneur in tourism, 35.8 % are agree, 37.4% are undecided,4.94% are disagree, and 

4.94% are strongly disagree.(Fig 22) 

 

 

 

Figure 23. The impact to winning more prestige in decision to be an entrepreneur in tourism. 

30.56% of young people are strongly agree that the desire to winning more prestige is the reason 

to decide to be an entrepreneur in tourism, 35.8% are agree, 25.94% are undecided, 6.17% are 

disagree, and 1.23% are strongly disagree.(Fig 23) 
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Figure 24. The impact to implement business ideas in decision to be an entrepreneur in tourism.  

38.27% of young people are strongly agree that the implement of business ideas is the reason to 

decide to be an entrepreneur in tourism, 33.3% are agree, 25.93% are undecided, 1.23% are 

disagree, and 1.23% are strongly disagree.(Fig 24) 

 

 

 

 

Figure 25. The impact of self-employment and independent living in decision to be an entrepreneur in tourism. 
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48.15% of young people are strongly agree that the self-employment and independent living is 

the reason to decide to be an entrepreneur in tourism, 29.63% are agree, 19.75% are undecided, 

2.47% are disagree. (Fig 25) 

 

Figure 26. The impact of using techniques or professional knowledge in decision to be an entrepreneur in tourism. 

41.96% of young people are strongly agree that the use of techniques or professional knowledge 

is the reason to decide to be an entrepreneur in tourism, 37.04% are agree, 18.52% are 

undecided, 2.47% are disagree. (Fig 26) 

 

 

 

Figure 27. The impact to exploit the best opportunities in the market in decision to be an entrepreneur in tourism. 



 

56 

 

34.57% of young people are strongly agree that the exploit the best opportunities in the market is 

the reason to decide to be an entrepreneur in tourism, 41.98% are agree, 22.22% are undecided, 

1.23% are disagree.(Fig 27) 

 

Figure 28. The most preferred sector 

25.9% of young people think that if they would like to become an entrepreneur in tourism, the 

most preferred sector will be hospitality, 35.8% restaurant, 13.5% bar, and 25% touristic agency. 

(Fig 28) 

 

 

Figure 29. Fundamental changes of curriculum study to develop entrepreneurial qualities. 

The most part of respondent 41.98% are agree that the study curriculum that they are pursuing 

requires fundamental changes to develop entrepreneurial qualities, 17.28% are strongly agree, 

27.1 undecided, and other part from 13% are disagree. 
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Figure 29. Do you think that the study curriculum that you are pursuing offers creativity and 

innovation? 

The most part of respondents are agree 42.5% that the study curriculum that they are pursuing 

offers creativity in relation to assignment and project that lectures give in class, and innovation in 

relation to literature that they are using (Fig 29) 

 

Figure 30. Do you think that the study curriculum that you are pursuing offers dignity for work? 

The most part of respondents are agree 42% that the study curriculum that they are pursuing 

offers dignity for work because is a diploma in tourism field. (Fig 30) 
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Figure 31. Do you think that the study curriculum that you are pursuing offers flexibility? 

The most part of respondents are agree 60% that the study curriculum that they are pursuing 

offers flexibility in relation to possibility of students to work in other field of education not only 

in the field of tourism. (Fig 31) 

 

Figure 32. Do you think that the study curriculum that you are pursuing high self-esteem? 

The most part of respondents are agree 42.5% that the study curriculum that they are pursuing 

offers high self -esteem because is a diploma in tourism field. Another part 33.3% are undecided 

because they have had difficulty to find job. (Fig 32) 
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Figure 33. Do you think that the study curriculum that you are pursuing offers initiative to gain skills? 

The most part of respondents are agree that the study curriculum that they are pursuing offers 

initiative to gain skills in tourism field but this skills are in theory not in practice.(Fig 33) 

 

Figure 34. Do you think that the study curriculum that you are pursuing offers ability to achieve? 

The most part of respondents are agree that the study curriculum that they are pursuing offers 

ability to achieve because student takes theoretical knowledge in tourism and has possibility to 

practice them at work. (Fig 34) 
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Figure 35: Do you think that the study curriculum in tourism that you are pursuing offers optimism? 

46.25 % of respondents are strongly agree that the study curriculum in tourism offer optimism 

because is a diploma in a sector that is in development, and the most part of respondents are 

agree. (Fig 35). 

The most part of respondents are agree that the study curriculum in tourism that they are 

pursuing offers ability to solve problem, ability to take risk, and strong will. (Fig 36, 37, 38) 

 

Figure 39. Assignment and projects are methods/techniques teaching that are offered in your study curricula? 
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The most part of respondents think that assignment and projects, case study, interactive teaching 

are methods/techniques that are offered in their study curricula in the field of tourism. (Fig 39, 

40, 41) 

 

 

 

Figure 42. Business simulation games are methods/techniques teaching that are offered in your study curricula? 

The most part of respondent think that business simulation, psychological counseling, structured 

syllabuses are not offered in their study curricula. (Fig 42.43.44) 

The most part of respondents suggest that the most appropriate methods/techniques for gaining 

the qualities of an entrepreneur are business simulation, and psychological counseling. (Fig 45, 

46, 47, 48, 49, 50) 
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Figure 51. What kind of methods/techniques teaching in your study curricula affects the acquisition of creativity and innovation as an 

entrepreneurship qualities in the field of tourism? 

30.86% of young people think that assignment and projects, affect in the acquisition of creativity 

and innovation as an entrepreneurship qualities in the field of tourism, 22.2 % think interactive 

teaching, other part case study, business simulation, structured syllabuses, and a low percentage 

of respondents think psychological counseling. (Fig 51) 

 

Figure 52. What kind of methods/techniques teaching in your study curricula affects the acquisition of dignity for work as an 

entrepreneurship qualities in the field of tourism? 

25.9% of young people think that case study, affect in the acquisition of dignity for work as an 

entrepreneurship qualities in the field of tourism, 19.75 % think structured syllabuses, other part 

assignment and projects, business simulation, psychological counseling, and a low percentage of 

respondents think 

interactive 

teaching. (Fig 52) 

 

 

Figure 53. What kind of methods/techniques teaching in your study curricula affects the acquisition of flexibility and innovation as an 

entrepreneurship qualities in the field of tourism? 
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A high percentage of respondents think that case study, interactive teaching affect in the 

acquisition of flexibility as an entrepreneurship qualities in the field of tourism, and a lower 

percentage of respondents think for other methods. (Fig 53) 

 

Figure 54. What kind of methods/techniques teaching in your study curricula affects the acquisition of high self-esteem as an 

entrepreneurship qualities in the field of tourism? 

Referred to the percentage of respondents all the methods of teaching have the same affect in the 

acquisition of high self-esteem as an entrepreneurship qualities in the field of tourism. (Fig 54) 

 

Figure 55. What kind of methods/techniques teaching in your study curricula affects the acquisition of initiative to gain skills as an 

entrepreneurship qualities in the field of tourism? 

A higher percentage of respondents think that assignment and projects 25.9%, psychological 

counseling 19.75%, case study 16.5 %, business simulation and structure syllabuses 14.8%, 
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affect in the acquisition of initiative to gain skills as an entrepreneurship qualities in the field of 

tourism, and a lower percentage of respondents think for interactive teaching 8.64%. (Fig 55) 

 

 

Figure 56. What kind of methods/techniques teaching in your study curricula affects the acquisition of ability to achieve as an 

entrepreneurship qualities in the field of tourism? 

A higher percentage of respondents think that assignment and projects 27.16%, psychological 

counseling 16%, case study 14.8%, structure syllabuses 24.69%, affect in the acquisition of 

initiative to gain skills as an entrepreneurship qualities in the field of tourism, and a lower 

percentage of respondents think for interactive teaching 9.88%,, business simulation 7.41% (Fig 

56) 

 

Figure 57. What kind of methods/techniques teaching in your study curricula affects the acquisition of ability to influence others as one of 

entrepreneurship qualities in the field of tourism? 
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A higher percentage of respondents think that psychological counseling 19.75%, case study 

20.9%, interactive teaching 19.75%, affect in the acquisition of ability to influence others as one 

of entrepreneurship qualities in the field of tourism, and a lower percentage of respondents think 

for assignment and projects 13.58%, business simulation 16%, structure syllabuses 9.8%. (Fig 

57) 

 

 

 

Figure 58. What kind of methods/techniques teaching in your study curricula affects the acquisition of ability to be powerful as one of 

entrepreneurship qualities in the field of tourism? 

Respondents think that interactive teaching 22.2%, structure syllabuses 19.8%, business 

simulation 16%, case study 14%, psychological counseling 14.8%, assignment and projects 

12.35%, affect in the acquisition of ability to be powerful as one of entrepreneurship qualities in 

the field of tourism. (Fig 58) 
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Figure 59. What kind of methods/techniques teaching in your study curricula affects the acquisition of op timism as one of entrepreneurship 

qualities in the field of tourism? 

A higher percentage of respondents think that interactive teaching 23.4%, psychological 

counseling 22.2%, business simulation 17%, structure syllabuses 18.52%, affect in the 

acquisition of optimism as one of entrepreneurship qualities in the field of tourism, and a lower 

percentage of respondents think for case study 9.8%, assignment and projects 8.64%. (Fig 59). 

 

Figure 60. What kind of methods/techniques teaching in your study curricula affects the acquisition of ability to solve the problem as one of 

entrepreneurship qualities in the field of tourism? 

A higher percentage of respondents think that structure syllabuses 22.2%, business simulation 

19.7% affect in the acquisition of ability to solve problem as one of entrepreneurship qualities in 

the field of tourism, and a lower percentage of respondents for other methods. (Fig 60). 
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Figure 61. What kind of methods/techniques teaching in your study curricula affects the acquisition of ability to take risk as one of 

entrepreneurship qualities in the field of tourism? 

A higher percentage of respondents think that case study 27.16%, business simulation 17%,  

structure syllabuses 17%, affect in the acquisition of ability to take risk as one of 

entrepreneurship qualities in the field of tourism, and a lower percentage of respondents think for 

other methods. (Fig 61). 

 

Figure 62. What kind of methods/techniques teaching in your study curricula affects the acquisition of strong will as one of entrepreneurship 

qualities in the field of tourism? 

A higher percentage of respondents think that case study 22.2%, assignments and projects 17%, 

structure syllabuses 25.9%, affect in the acquisition of strong will as one of entrepreneurship 

qualities in the field of tourism, and a lower percentage of respondents think for other methods. 

(Fig 62). 
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Figure 63. What kind of methods/techniques teaching in your study curricula affects the acquisition of ability to manage time as one of 

entrepreneurship qualities in the field of tourism? 

A higher percentage of respondents think that case study 17.2%, assignments and projects 

17.2%, structure syllabuses 23.46%, psychological counseling 20.9%, interactive teaching 14.8% 

affect in the acquisition of ability to manage time as one of entrepreneurship qualities in the field 

of tourism, and a lower percentage of respondents think for business simulation 6.17%. (Fig 63). 

 

 

 

Figure 64. Assessment of the impact of capital validity to the development of entrepreneurship activit ies in tourism 

44.4% of respondents are more influence by capital validity to the development of 

entrepreneurship activities in tourism, and 29.3% are influence something. (Fig 64) 
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Figure 65. Assessment of the impact of education to the development of entrepreneurship activities in tourism 

47% of respondents are more influence by education to the development of entrepreneurship 

activities in tourism, and 25% are influence something, and a low percentage have lower 

influence. (Fig 65) 

According the respondents a strongest impact on the development of entrepreneurship activities 

in tourism has education, and the second capital validity. Other factors that have influence and 

obstruct the development of entrepreneurship in tourism are traditionalism, corruption, 

environmental impact. Traditionalism is related with the difficulties in adoption of innovative 

ideas by entrepreneurs in tourism. A lower impact on the development of entrepreneurship 

activities in tourism have other factors like family, friends, and society. Government support 

policies are another factor with neutral influence for respondents, because they have not 

information about these policies. (Fig 65….69) 
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Figure 70. Does the existing curricula of the study focuses on entrepreneurship in tourism? 

The majority of respondents (52%) think that existing curricula of study focuses on 

entrepreneurship in tourism, 12% think the opposite, and 35% have not an answer. Students 

think that adoption of study curricula to entrepreneurship development is an element that can be 

added into study curricula. More subjects on entrepreneurship in tourism, more assignments, and 

projects on entrepreneurship, more cooperation with entrepreneurs in tourism and 

entrepreneurship development agencies are necessary to be added into tourism study curricula. 

40.74% of respondent think that adoption of study curricula to entrepreneurship development is 

an element very important that can be added into (Fig 70...75) 

 

Figure 75. Do you think that more subjects on entrepreneurship is an element that can be added into study curricula? 

According the respondents, 52% of them think that the study curricula on tourism needs for more 

subjects on entrepreneurship (Fig75). 80% of respondents think that case study on successful 

entrepreneurship or not needs to include into study curricula. Simulated business games are also 

important and are evaluated by 70% of respondents. Important to include into curricula study on 

entrepreneurship are subjects as marketing, business plan, finance, human resource. (Fig 76…81) 
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Figure 82. Does the study curricula develops the skills of doing business to the students? 

78% of students think that the study curricula develops the skills of doing business to the 

students. (Fig 82). 70 % of respondents think that study curricula train students on how to 

manage tourism businesses? (Fig 83) 

 

Figure 83. Does the study curricula train the students on how to manage tourism businesses? 

According to respondents, some factors allow the students to start a business, education 80%, 

family 67.5%, income 63%, friends 43%, and government policies 53%. Respondents are sceptic 

for government policies that allow them to start up a business. They need more information 

about government policies to develop entrepreneurship in tourism. (Fig 83) 

Other factor that influence the development of entrepreneurship in tourism, according the 

findings from questionnaire are visiting of graduate students that are entrepreneurs, or other 

tourism entrepreneurs to encourage the students to became an entrepreneur.(Fig 83,84) 
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7. Assessment of the curricula in the field of tourism in Macedonia 

8.  Conclusion 

To assess the needs of young people for education in the field of tourism and to assess the 

curricula study in tourism have been taken in the study, young people that belong different ages, 

from 16 to 30 years old. A high percentage of respondents are male and have different levels of 

education. A high percentage of respondents don’t have any employment experience in the field 

of tourism, and others have employment experience like waiters, tourism manager, in marketing, 

finance. 

Young people are motivated to be entrepreneurs in tourism sector, but a higher percentage of 

respondents think to get hired in the field of tourism. The reasons to get employed and not to be 

entrepreneurs in tourism are: bad experience of other businesses, lower risk and comfort, 

economic problems to start a business, fair of failure, having a constant profitable source of 

money. Te rinjte qe te jene te nxitur per te hapur nje bisnes duhet te kene siguri, mbeshtetje 

financiare, lehtesi ne taksim. 

The reasons to be entrepreneurs in tourism field and not to get hired are: fair of unemployment, 

influence and encouragement by family, friends, relatives, progress in career, previous 

experience, to win more prestige, to implement business ideas, to ensure self- employment, to 

exploit the best opportunities. The sector more preferred in tourism for respondents that think to 

become an entrepreneur will be hospitality and restaurant. 

Respondents think that the study curriculum in tourism that they are pursuing or have pursued 

requires changes to develop entrepreneurship qualities. Respondents think that the study 

curricula that they are pursuing offers creativity and innovation, dignity for work, offers 

flexibility in relation to possibility of students to work in other field of education not only in the 

field of tourism, high self -esteem because is a diploma in tourism field, initiative to gain skills in 

tourism field but this skills are in theory not in practice, ability to achieve because student takes 
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theoretical knowledge in tourism and has possibility to practice them at work, offer optimism 

because is a diploma in a sector that is in development, ability to solve problem, ability to take 

risk, and strong will. 

Respondents think that assignments and projects, case study, interactive teaching are 

methods/techniques that are offered in their study curricula in the field of tourism, while that 

business simulation, psychological counseling, structured syllabuses are not offered in their 

study curricula. The most part of respondents suggest that the most appropriate 

methods/techniques for gaining the qualities of an entrepreneur are business simulation, and 

psychological counseling. 

According the respondents a strongest impact on the development of entrepreneurship activities 

in tourism has education, and the second capital validity. Other factors that have influence and 

obstruct the development of entrepreneurship in tourism are traditionalism, corruption, 

environmental impact. Traditionalism is related with the difficulties in adoption of innovative 

ideas by entrepreneurs in tourism. A lower impact on the development of entrepreneurship 

activities in tourism have other factors like family, friends, and society. Government support 

policies are another factor with neutral influence for respondents, because they have not 

information about these policies. 

The majority of respondents think that existing curricula of study focuses on entrepreneurship in  

tourism. Students think that adoption of study curricula to entrepreneurship development is an 

element that can be added into study curricula. More subjects on entrepreneurship in tourism, 

more assignments, and projects on entrepreneurship, more cooperation with entrepreneurs in 

tourism and entrepreneurship development agencies are necessary to be added into tourism study 

curricula. Simulated business games are also important. Important to include into curricula study 

on entrepreneurship are subjects as marketing, business plan, finance, human resource 

In a conclusion, despite of the huge tourism potential of the country, youth entrepreneurship is 

not well-developed in comparison with other countries in the EU. Some of the factors are related 

to the education of young people, which is not fully adapted to the stat-of-the-art market 

conditions and standards for development of entrepreneurship in the field of tourism. Alternative 
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educational tools are necessary, and they should be modern, adaptable, easy and convenient. 

They should be presented in an attractive and user-friendly method to reach the youngsters 

between the ages of 16 to 30 years.  

The importance of qualification, the curricula and professionalism should not be underestimated. 

Therefore, an integrated approach, comprising the fields of education, business, non-formal 

education and the mechanisms for public support, is vital. 
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10. Appendix 1 

 

Figure 36. Do you think that the study curriculum in tourism that you are pursuing offers ability to solve problem? 

 

Figure 37. Do you think that the study curriculum in tourism that you are pursuing offers ability to take risk? 

 

Figure 38. Do you think that the study curriculum in tourism that you are pursuing offers strong will? 
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Figure 40. Case study are methods/techniques teaching that are offered in your study curricula? 

 

Figure 41. Interactive teaching are methods/techniques teaching that are offered in your study curricula? 

 

Figure 43. Psychological counseling are methods/techniques teaching that are offered in your study curricula? 
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Figure 44. Structured syllabuses are methods/techniques teaching that are offered in your study curricula? 

 

Figure 45. Assignments and projects are methods/techniques that would you suggests in your study curricula as the most appropriate for 

gaining the qualities of an entrepreneur? 

 

Figure 46. Case study are methods/techniques that would you suggests in your study curricula as the most appropriate for 

gaining the qualities of an entrepreneur? 
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Figure 47. Interactive teaching are methods/techniques that would you suggests in your study curricula as the most 

appropriate for gaining the qualities of an entrepreneur? 

 

Figure 48. Business simulation are methods/techniques that would you suggests in your study curricula as the most appropriate for gaining 

the qualities of an entrepreneur? 

 

Figure 49. Psychological counseling are methods/techniques that would you suggests in your study curricula as the most appropriate for 

gaining the qualities of an entrepreneur? 
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Figure 50. Structure syllabuses are methods/techniques that would you suggests in your study curricula as the most 

appropriate for gaining the qualities of an entrepreneur? 

 

Figure 66. Assessment of the impact of traditionalism to the development of entrepreneurship activities in tourism 

 

Figure 67. Assessment of the impact of family to the development of entrepreneurship activities in tourism 
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Figure 68. Assessment of the impact of friends to the development of entrepreneurship activities in tourism 

 

Figure 69. Assessment of the impact of society to the development of entrepreneurship activities in tourism 

 

Figure 71. Do you think that adoption of study curricula to entrepreneurship development is an element that can be added into study 

curricula? 
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Figure 72. Do you think that more interaction with entrepreneurs is an element that can be added into study curricula? 

 

Figure 73. Do you think that cooperation with entrepreneurship development agencies is an element that can be added into study curricula? 

 

Figure 74. Do you think that giving more assignments, projects on entrepreneurship is an element that can be added into study curricula? 
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Figure 76. How important is that subjects that you think to add to study curricula on entrepreneurship will emphasize, Case Study? 

 

Figure 77. How important is that subjects that you think to add to study curricula on entrepreneurship will emphasize, Simulate business 

game? 

 

Figure 78. How important is that subjects that you think to add to study curricula on entrepreneurship will emphasize, Business Plan? 
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Figure 79. How important is that subjects that you think to add to study curricula on entrepreneurship will emphasize, marketing? 

 

Figure 80. How important is that subjects that you think to add to study curricula on entrepreneurship will emphasize, Finance/human 

resource? 

 

Figure 81. How important is that subjects that you think to add to study curricula on entrepreneurship will emphasize, Role of government on 

entrepreneurship? 
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Figure 84.The impact of visiting from graduates entrepreneurs to encourage students to become an entrepreneur. 

 

Figure 85.The impact of professionalism in education at the lower level will create more entrepreneurs. 
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11. Appendix 2 

Questionnaire addressed to young people in tourism related to the general characteristics 

of the sector and assessment of study curricula in the field of tourism 

 

Questionnaire of assessment of study curricula on tourism entrepreneurship 

This questionnaire aims to evaluate the needs for education of young people in the field of tourism, their 
attitude to entrepreneurship and innovation in tourism, and the willingness to start a business in the field 

of tourism. 
Personal Data 

1. Age: 
2. Gender: Female/Male 
3. Education: 

 Level of education Specialty Years of batch Age 

1 Vocational school    

2 General school 
(gymnasium) 

   

3 Professional center    

4 Bachelor's degree    

5 Master Degree    

4. Do you have employment experience in the field of tourism? 
  Please Tick Mark (ν) 
a. Yes 

b. No 
5. If yes, what are the areas of experience in employment in tourism? 

  Please Tick Mark (ν) 
a. Tourism manager 
b. Marketing 
c. receptionist 
d. Human resources 
e.  Information technology 

f. Finance 
g. Others 

6. Are you an entrepreneur of any business in the field of tourism? 
Please Tick Mark (ν) 
a. Yes 
b. No 

7. Do you have any family member who is an entrepreneur of any business in the field of tourism? 

 Please Tick Mark (ν) 
a. Yes 
b. No 

8. If yes, what is the sector? 
Please Tick Mark (ν) 
a. Hospitality 
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b. Restoranteri 
c. Bar 
d. Touristic agency 
e. Travel agency 
f. Others 

 
9. After completing your studies, you would like to: 

Please Tick Mark (ν) 
a.  Get hired in the field of tourism 
b. Be an entrepreneur of any business in the field of tourism 
c. Suffice to be employed regardless of the field 
d. Others 

 
 

10. If you want to get employed and not be entrepreneurs in tourism, what are the reasons? 
 Please Tick Mark (ν) 

Reasons Srongly 
agree 

5 

Agree 
4 

Indesided 
3 

Disagree 
2 

1. Not good experience of 
others in business 

    

2. It is less risky and 
comfortable. 

    

3 Economic Problems to 
Start a Business 

    

4 Family Resistance to 
Start a Business 

    

5 Fear of failure in 
business 

    

6 Having a constant 
profitable source of 

money 

    

7 Inability to keep 
business pressure 

    

8 Lack of information on 
tourism opportunities 

    

9 Bad experience on 

entrepreneurship 

    

10 Any other reason     
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11. What are the reasons if you decide to be an entrepreneur in tourism? 
Please Tick Mark (ν) 

1. Unhappy with 
previous work if 

you have work 
experience 

Srongly 
agree 

5 

Agree 
4 

Indesided 
3 

Disagree 
2 

Strongly 
disagree -1 

2. The desire to make 
money 

     

3. Fear of 
unemployment 

     

4. Policies and 
government 
schemes 

     

5. Influence and 
encouragement by 

family, friends and 
relatives 

     

6. Progress in career      

7. Previous experience      

8. To win more 
prestige 

     

9. To implement my 
business ideas 

     

10 To put unused funds 
into a venture 

     

11. To ensure self-
employment and 

independent living 

     

12. To use techniques 
or professional 
knowledge and 

skills 

     

13. To exploit the best 
opportunities in the 
market 

     

 
 
 
12. If you would like to become an entrepreneur in tourism, what will be the most preferred sector? 

Please Tick Mark (ν) 
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a. Hospitality 
b. Restaurant 
c. Bar 
d. Touristic agency 
e. Travel agency 
f. Others 

 

 
13. Do you think that the curriculum of the study you are pursuing requires fundamental changes to 

develop entrepreneurial qualities?  Please Tick Mark (ν) 

Srongly 

agree 
5 

Agree 

4 

Indesided 

3 

Disagree 

2 

Strongly 

disagree-1 

     

14. Do you think that the study curriculum that you are pursuing offers the following qualities? 
 Please Tick Mark (ν) 

Your study curriculum provides 

these qualities to students 

Strongly agree 

5 

Agree 

 
4 

Indesided 

 
3 

Disagree 

 
2 

1. Creativity and innovation     

2 Dignity for work     

3 Flexibility     

4 High self-esteem     

5 Initiative to gain skills     

6 Ability to achieve     

7 Ability to influence 
others 

    

8 Ability to be powerful     

9 Optimism     

10 Ability to solve the 
problem 

    

11 Ability to Take Risk     

12 Strongwill     

13 Ability to manage time     

15. What kind of methods/techniques teaching are offered in your study curricula and what would 
you suggest as the most appropriate for gaining the qualities of an entrepreneur?  Please Tick 

Mark (ν) 

Methods and techniques that create the 
qualities of entrepreneurs 

Methods and 
techniques offered 
by study curricula 

Methods and 
techniques suggested 

Assignment and projects 1 1 

Case studies 2 2 

Interactive teaching 3 3 

Business simulation games 4 4 

Psychological counseling 5 5 

Structured syllabuses 6 6 

Others 7 7 



 

91 

 

 
 
 
 
 
 
 

16. Which of the methods and techniques mentioned above affects the acquisition of entrepreneurship 
qualities in the field of tourism?  Please Tick Mark (ν) 

The qualities of the 
entrepreneur 

Tick a mark on the corresponding number of methods and techniques 
mentioned above according to the corresponding numbers for any 

quality 

1 2 3 4 5 

1. Creativity and 
innovation 

     

2 Dignity for work      

3 flexibility      

4 High self-esteem      

5 Initiative to gain skills      

6   Ability to achieve      

7 Ability to influence 
others 

     

8 Ability to be powerful      

9 optimism      

10 Ability to solve the 
problem 

     

11 Ability to Take Risk      

12 Strongwill      

13 Ability to manage time      

17. Assess the impact of the following factors / barriers to the development of entrepreneurship 
activities in tourism with a scale from 1 to 5. 
Please Tick Mark (ν) 

Factors Influence a 
lot 
5 

Influence 
something -4 

Neutral 
3 

Influence a 
little 

2 

1. Capital Validity     

2 Validity of work     

3 Validity of raw material     

4 Not good experience of 
others 

    

5 Your bad experience     

6 Corruption     

7 Education     

8 Fear of failure     

9 Environmental conditions     

10 Family     

11 Friends     
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12 Government Support 
Policies 

    

13 Social status     

14 Society     

15 Traditionalism     

16 Others     

 
 
18. Do you think that the existing curricula of the study focuses on entrepreneurship in tourism? 

Please Tick Mark (ν) 
a. Yes 
b. No 

c. Can’t say 
19. What additional elements can you add to your study curriculum by evaluating them with a scale 

of 1 to 5? 
Please Tick Mark (ν) 

Additional elements More 
important 

5 

Important 
4 

Indecided 
3 

Little 
important 

2 

1. Adapt the study 

curriculum to 
entrepreneurship 
development 

    

2 More interaction with 
entrepreneurs 

    

3 Cooperation with 
entrepreneurship 
development agencies 

    

4 Giving more 
assignments, projects on 
entrepreneurship 

    

5 More subjects in the 
entrepreneurship study 
curriculum 

    

6 Others     

20. Subjects that you think to add to the entrepreneurship study curriculum, what topics will 
emphasize? 
Please Tick Mark (ν) 

Topics More 
important 5 

Important 
4 

Indecided 
3 

Little important 
2 

1. Case studies on the 
success or failure of 

entrepreneurs 

    

2 Simulated business 
games 

    

3 Business Plan     

4 Marketing     
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5 Finance / Human 
Resources / Business 
Analysis 

    

6 The Role of 
Government on 
Entrepreneurship 

    

7 Others     

21. Do you think that the study curriculum develops the skills of doing business at the students? 
Please Tick Mark (ν) 
a. Yes 

b. No 
22. Do you think that the study curriculum trains students on how to manage tourism businesses? 

Please Tick Mark (ν) 
a. Yes 
b. No 
c. Can’t say 

 

23. Do you think that the following factors allow you to start a business yourself under current 
conditions? 
 Please Tick Mark (ν) 

Factors Yes No 

1 Education   

2 Environmental conditions   

3 Family   

4 Income   

5 Friends   

6 Government Policies   

7 society   

24. Please indicate the degree with which you agree to the following statements 
Please Tick Mark (ν) 

Benefits of entrepreneurship Strongly 
agree 

5 

Agree 
4 

Indesided 
3 

Disagree 
2 

1 The thriving market 
favors job finding and 
encourages young 
people to choose paid 

jobs instead of 
entrepreneurship in 
tourism 

    

2 Regular visits with 
graduates who are 

entrepreneurs 
encourage other 
students to become 
entrepreneurs 

    

3 Professionalism in     
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education that at the 
lower levels will 
create more 
entrepreneurs 
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